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· CHB Marketing and Public Affairs can help publicize faculty contributions in research and clinical areas. Contacts:
Chandra Edwards, Interactive Content Writer chandra.edwards@childrens.harvard.edu 

Nancy Fliesler, Senior Science Writer

nancy.fliesler@childrens.harvard.edu  
· Children’s Hospital faculty bloggers include:
Marvin Harper, MD, Emergency Medicine Center

Lois Lee, MD, Division of Emergency Medicine, Injury Prevention Program
M. William Lensch, PHD, Stem Cell Program

David Ludwig, MD, PhD, Obesity Program

Claire McCarthy, MD, Martha Eliot Health Center

Daniel Nigrin, MD, MPH, Chief Information Officer

Adrienne Randolph, MD, MSc, Division of Critical Care Medicine

Dennis Rosen, MD, Children and Sleep Patterns

Michael Rich, MD, MPH, Center on Media and Child Health (“Ask the Mediatrician”)

· General tips
1. Network both inside and outside the CHB community. Use social media (i.e. blogging) to enhance your research collaboration or future career endeavors. Try to post at least a few times a week.  This creates a real window for others to yourself. Develop a “personal brand.”  This creates a persona that people can trust.  The objectives are “transparency” and “trust.” Identify your personal goal before blogging. Is this a “call to action?”  How would you like to interact with people online?  

2. Follow those people online with whom you’d like to work.  Send links: “Here’s what I do.” “Here’s what I’ve written.” If you Google someone, or someone Googles you, you have a presence online. Establish yourself as knowing about a certain arena.  Search relevant groups in order to get added.  

3. You don’t have to participate in all of the social networks.  Find out what the people you’re interested in, are on, and what social media tech-savvy colleagues are using.

4. Consider the differences between when you are blogging on the hospital or other corporate website as a representative of the organization’s mission, and when you are blogging as an individual researcher or physician and will express more personal insights; you can develop authentic styles or voices for each. Remember also that people can follow you from one social network to another.
· Useful websites for social networking and blogging
1. www.linkedin.com – enables users to create a LinkedIn profile, join Linkedin groups, and  post an online resume. 

2. http://twitter.com/ - a social networking and micro-blogging service that enables users to send and read text based posts known as “tweets”. http://www.facebook.com/ - a free access social networking website
3. https://www.within3.com/ - a vehicle for past and current faculty, listing job opportunities and collaborative research; at present, it is by invitation only. 
4. http://getbetterhealth.com/ - healthcare professional blogs, offering commentary on news, research, health policy, healthcare reform, etc.
5.  http://www.medpedia.com/ ,- a collaborative model for collecting, sharing, and advancing medical knowledge, users are by invitation only.
6. http://www.ning.com/- a vehicle to join new social networks that match the user’s interests.
7. http://blogcarnival.com/bc/ - a list of searchable blog carnivals on a particular subject.

8. http://www.healthwonkreview.com/mt/ - a bi-weekly amalgam of blogs on healthcare policy.
9. http://bit.ly/ - allows users to reduce long URLs in order to stay within word limits on blogging sites. 
10. (http://tweetdeck.com/beta/ )- a personal browser for staying in touch with what’s happening now, connecting the user with contacts across Twitter, Facebook and more. TweetDeck shows you everything you want to see at once, so you can stay organized and up to date.
11. http://healthblawg.typepad.com/ - David Harlow’s healthcare law blog.
· Vocabulary for social networking:

1. Social networking refers to several vehicles, for example, the well- known Facebook and  Twitter, and entails posting to a blog, replying to others’ comments, or having your own blog.
2. Channels are web sites where individuals or members can blog, such as http://www.facebook.com/ , http://twitter.com/ , and CHB’s blog Thrive (http://childrenshospitalblog.org/ ); also https://www.within3.com/ , and the internal (http://web2.tch.harvard.edu/index_new.cfm ) and external (http://www.childrenshospital.org/ ) Children’s web sites.
3. Blog carnivals is a blogging event dedicated to a particular topic, published on a regular schedule, generally weekly or monthly.
